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solutions. Created administrative guidebook for the program. Wrote regular status reports to management.  
Rewrote the terms of the Supplemental Occupancy Agreement (SOA) with legal review. 
 
Project Management: Served as Program’s lead liaison to GSA-OIG during audit of FIT Program. Ensured all 
requested documents were provided. Facilitated meetings between GSA and OIG staff.  
   
Selected Value-Added Highlights and Accomplishments: 
Contract Analysis/Negotiation: Reduced FIT Financial Outstanding Financial Agreements by 39%. Successfully 
reduced outstanding FIT financial agreements from 31 to 11 (FY18 vs FY21). 
 
Process Enhancement: Created program documentation. Streamlined and documented FIT asset transfer 
process in collaboration with PBS and FAS and the FAS Personal Property Management Team.   
 
Team Lead: Led team that resolved a $606K billing dispute with the U.S Agency for Global Media. Over an 18-
month period, reviewed procurement documents, interviewed GSA and customer officials and obtained 
documentation from site visits to verify equipment had been delivered. Identified inadequate documentation 
and oversight. Successfully recommended improved procedures and additional oversight. Successfully 
recommended that GSA write off the debt. 
 
Client Management: Tasked by GSA Deputy Commissioner to improve relations with a Federal customer 
which had complained to GSA leadership about delays in the procurement of $9.M in IT/AV equipment. 
Planned and executed conference call between the customer and PBS and FAS deputy commissioners. 
Subsequently planned and executed a communications plan to provide the client with weekly updates. The 
resulting acquisition was completed on time, within budget and scope and received special acknowledgement 
from the FAS Deputy Commissioner. 
 
Project Management: Received Commissioner’s Spotlight award for work on the FIT Program. 
 

♦♦♦ 
 

MARKETING AUTOMATION LEAD PROJECT MANAGER (position of record)                          May 2017 to Present                                                                                                                                             
General Services Administration National Marketing Communications Division                               Chicago, Illinois 
Salary: $115,543 per year, GS 0301-13                               Hours/week: 30.                                                                                                                                              
Supervisor:  
National Marketing and Communication Division  
May Contact:   
 
Overview: Assigned to team tasked with implementing and using Eloqua software for automated marketing 
throughout the Federal Acquisition Service. The software, combined with Salesforce and Adobe Connect, 
allows GSA to track all digital marketing activities and metrics. Assigned to collateral duties in 2018 & 2021 
while maintaining responsibility for this assignment. 
 
Subject Matter Expert: Use expert-level knowledge of Eloqua and Salesforce to assist FAS employees in using 
marketing automation software to identify and market to potential customers and track all interactions. 
Routinely tasked by NMCD/FAS management to troubleshoot problems and participate in the marketing of 
large events.  
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tracking and volume measurement.  Analyzed marketing campaign effectiveness and trend analysis for 
monthly leadership presentations.  Evaluated volume and access for targeting service lines for growth with 
business development.  Planned and executed online focus groups to test ad concepts and key strategy 
messaging. 
 
Budgeting and Contracting:  Planned and managed multiple vendor and freelance contracts for all service 
lines Budget $600K. Managed requests for proposals and service agreement contracts for all service lines. 

 
♦♦♦ 

 
MANAGER, MARKETING AND PUBLIC RELATIONS  May 2008-November 2014 
Presence Health  Chicago, Illinois 
Salary: $60,066                                                                                                                                              Hours/Week: 40.                                                                                                                                              
Supervisor:  
 
Overview: Presence Health, created by the 2011 merger of Provena Health and Resurrection Healthcare, 
included 12 hospitals, 100 outpatient clinics, four immediate care centers, and behavioral health, nursing 
homes and long-term acute care facilities. 
 
Management:  Supervised and managed two employees and 10+ contractors and $1.5M annual marketing 
budget. Managed procurement and implementation for  marketing asset management software with design 
savings totaled $786,874 and ROI was 207% in the first year. 
 
Marketing Programing: Developed and implemented marketing plan for Presence Medical Group, comprised 
of primary care physicians directly employed by the health system. Created a templated marketing program 
for physician onboarding which focused resources on the practices needing the most growth.  The program 
was used during the on-boarding of 259 physicians over a 20-month period. 
 
Marketing Automation: Implemented customer relationship management software as a tool to identify and 
target potential customers. Created a new mover program using CRM that resulted in a 4% increased 
utilization of services. 
 
Digital Marketing:  Developed and implemented strategies and content for digital engagement. Promoted 
physicians through videos and web content. Created digital web marketing PPC strategy that targeted 
consumers using prescription, medical visits, and financial data as well as CRM data. Created and produced 
75+ patient videos and web content profiling physicians and providers. Created digital media strategy 
featuring videos of physicians’ answers to questions received from patients via Twitter.  
 
Performance Measures: Implemented customer relationship management system and other reporting 
metrics (call centers, web, volume measurement) to track campaign effectiveness. Planned and conducted 
market research, including demographic surveys, focus groups, survey and gathering both primary and 
secondary research for campaign planning. Used public and internal research to identify audiences. 

 
EARLIER CAREER HISTORY 

Store Marketing Specialist, Whole Foods Market. Chicago, Illinois. June 2007-May 2008. 40+ hours/week.  
Salary $31,517 per year.   
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Planned and executed event marketing and community outreach programs using digital and print marketing 
for upscale retail store. Prepared written products, including marketing collateral, newsletters and press 
releases.  
 
Public Relations/Marketing Coordinator, ChildServ. Chicago, Illinois. 40+ hours/week. January 2005-June 
2007 Salary $42,000 per year.  
Planned and executed marketing campaigns for a child and family services organization providing community-
based foster care placement services. Wrote and edited web content, direct mail, speeches and donor thank 
you letters.   

EDUCATION 
 

MBA in integrated marketing communications. Roosevelt University, Chicago, Illinois, December 2014. 
Relevant coursework:  Brand Marketing; Marketing Communications Research; Marketing Strategy and 
Theory; Strategic Management. 
 
BA in Interdisciplinary Studies, Northeastern Illinois University, December 2010. 
 

TRAINING 
 

▪ GSA/OPM Executive Leadership Development. (160 hours) September 2016-June 2017. 
▪ Certified Level Two Contracting Officer’s Representative. 2016-present. 

 
OTHER QUALIFICATIONS 

 
▪ Chicago Chapter of Young Government Leaders:  Launched chapter in 2017 and served in various 

leadership capacities.  Co-wrote by-laws, mission statement and position descriptions for board 
positions. Presented to the Greater Chicago Executive Board. First event attracted 65 participants from 
15 agencies. In its first year, the organization attracted 5000 members 

▪ GSA Mentoring Program:  Participant, 2015-2017.  Mentor 2019-2020 
 
Memberships 

● Young Government Leaders, Chicago Chapter 
● American Marketing Association, Chicago Chapter 
● Public Relations Society of America, Chicago Chapter 
● Publicity Club of Chicago 

 
 
Job-related Honors, Awards, Special Accomplishments 

▪ Selected as one of six Region 5 employees to participate in GSA Executive Leadership Program. 
▪ 2020 Team Spotlight Award from FAS Commissioner for FAST 2020. 
▪ 2020 Spotlight Award from FAS Commissioner for work as FAS FIT Liaison. 
▪ 2016, 2017, 2018, 2019 and 2020 Individual Performance Award Recipient. 
▪ Time Off award for work on AAS marketing committee. 2016. 

 




